
A Business Tool

I recently attended a meeting of IEC Subcommittee

61J, the committee responsible for the international pres-

sure washer safety standard. One of the agenda items

related to the safety locks on trigger guns. It seems that

someone had discovered a cheapo gun on the market

which had such a flimsy safety lock that by squeez-

ing hard on the trigger, a person could override the

safety lock.

It was proposed that a test of gun safety locks be

added to the IEC pressure washer safety standard,

requiring the safety to hold up against a 34-lb pull on the trigger. The pro-

posal sailed right through and will become part of the standard.

Now I have no objection to requiring a safety lock to be robust, but 

there seems to be an additional factor here besides safety. It appears to

me that the safety standard is being used as a business tool to keep ultra-

cheap guns from taking market share. Brilliant! These people are using

the standard to both promote safety and keep the lowest-priced junk off

the market.

If I seem at all cynical about the safety motivation behind this revision

to the standard, consider the following. If there’s a problem related to trig-

ger gun safety locks, is it that operators squeeze hard enough to over-

ride a safety that’s been set, or is it that most operators seldom, if ever,

set the safety lock?

It’s been mentioned by some that requiring the safety lock to be mold-

ed from a different-color plastic than its surroundings would at least call

the operator’s attention to the existence of the safety. (Some gun manu-

facturers already do it.) Seems logical—a strong safety is useless if the 

operator never thinks to set it when he or she stops using the gun. What

do you think? You are welcome to email comments.

Meanwhile, the IEC continues to develop standards for the tradi-

tional reasons, while also keeping in mind their potential as a business

tool. They have now authorized Subcommittee 61J to write an international

performance standard for pressure washers.
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Jan. 23–25 Manufacturing for
Performance Conference and
Exhibits 2006, Indiana Con-
vention center, Indianapolis,
IN. For more information, visit
www.sme.org. 

Jan. 29–Feb. 1 PACE Paint and
Coating Expo, Tampa Conven-
tion Center Tampa, FL. For in-
formation, visit www.sspc.org/
events/ or call 877-281-7772.

Jan. 30–Feb. 1 Gulf Cleantech
2006, Dubai World Trade Center,
United Arab Emirates. For info,
visit www.gulf-cleantech.com.

Feb. 6–9 The American Rental
Association (ARA) The Rental
Show 50th Anniversary, Orlando,
FL. For information, visit
www.TheRentalShow.com.

Mar. 27–30 WESTEC 2006
Exposition and Conference, Los
Angeles Convention Center, Los
Angeles, CA. For more infor-
mation, visit www.sme.org.

Apr. 6–8 2006 PWNA Conven-
tion and Tradeshow, Memphis,
TN, Memphis Cook Convention
Center. For more information,
visit www.pwna.org.

Apr. 30–May 6 North American
Occupational Safety and Health
Week (NAOSH). For more infor-
mation on how to get involved
visit www.asse.org/naosh or
contact ASSE at 847-699-2929
or customerservice@asse.org.

May 23–25 EASTEC 2006 Ex-
position & Conference, Society
of Manufacturing Engineers
(SME) Eastern States Exposition
W. Springfield, MA. For more
information, visit www.sme.org. 

Sep.23–25 CETA 2006 Power
Clean Tradeshow, Riviera 
Hotel & Casino, Las Vegas, NV.
For more information, visit
www.ceta.org
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